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Welcome 2010/2011

Chamber Board

President: Nick Mastronardi
Lucier-Mastronardi Insuranc
& Investments Inc.
Vice President: Dharmesh
Patel
Howard Johnson Inn
Leamington
Treasurer: Natalie Hart
Tilley
Investor's Group
Board Members:
Tony DeSantis
Community Living Essex

County
Theresa Buschman

Residence
Christine Thompson
Self Employment Service
Theresa Lowe
H.J. Heinz Company of

Canada LP
Scott McCallum
Wendy’s Restaurants
Carolyn Warkentin
South Essex
Community Council
Denise Gaffan
Pelee Days Inn
Sandra Hughes
Leamington District
Half Century Club
Ex officio:
Anne Miskovsky
Economic Development
Officer
Kevin O’Neil
Leamington Police
Hilda MacDonald
Leamington Municipal Council
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Erie Glen Manor Retirement

Thank you goes out to
Chamber Member Scott
Kress from 3 Design Grou
who offer members this
colourful newsletter.
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Can you believe it is May already?
Christine Chopchik General Manager

We had a very successful AGM with guest speaker Ron
Gaudet, CEO of Windsor Essex Economic Development
Commission. He touched on the natural beauty aardw
people in the Essex County area. He spoke on dépab

our industries with the diversity and cultural bistregional
community. The WEEDC wants to be competitive and
make new businesses feel welcome. Together wetneec
get a better grip on marketing and believe in duese

| am looking forward to working with our new board.
Welcome Sandra Hughes, from the Leamington District
Half Century Club. We have to say good bye to Wy
important and active board members; Justin Baduarpast
president and General Manager of the Comfort hrth a
Bryon Walker who just retired from United Commuesti
Credit Union and opened up his own home busindksica
WORK IT. Good luck to both of you with your future
endeavors.

Partnerships and Cooperation—President Nick Mastroardi
| would like to welcome all of our current membarsd a special welcome to our new members who
have joined the Leamington Chamber recently. Ocallchamber is an organization which really ha
two main objectives in the operation:
1) To offer an environment and facility where ougsmbers can network and advertise their business to
other businesses and community organizations witlgriocal area.
2) To be the voice of local business and advocatheir behalf on issues that may impede theiitgbi
to prosper and grow.
In our busy daily lives we are constantly tryingotter ourselves and accomplish the goals thatetve
out. If we look back at our past successes, itldvaat be a huge surprise that many of our
accomplishments in our business life have cometadhoito the contacts and partnership agreements
that we have made. It is this same theory that amal chamber has embarked on for the last while|
When you became or become a member of the LeamingtomBéia you not only join a membership
of local businesses and people in your communityybu join an association that is entrenched
throughout the world. The Chamber of Commercevimddwide organization and many of the perks
and benefits that are offered are due to the Fedtytou are now a partner in an organization thatige
and solid.
Your local chamber is also busy creating partnesshiithin our own geographic area. Lately we haye
been developing strategic plans with our Windsa Amherstburg chambers to offer our members the
benefits of each others strengths and contactshaWe just started thiplan and it is still in its infancy
but many great things can come out of this by utliegstrengths of each organization. We have alsp
been reaching out to a few regional organizatioitisizvour community. We had Ron Gaudet from the
Windsor Essex Economic Development Commission spgak our annual general meeting on April
28", This gave our members the opportunity to askesqoestions as to what his organization is doing
to further develop our area. We also anticipatértgaChris Ryan from the Windsor Essex Tourism
Board at one of our future events to showcase sirttee work their board is doing. Of course we re-
main in constant communication with your local naijmél government putting forth our members sug-
gestions and concerns with potential organizatiandllegislative changes. So you see, your member-
ship in the Leamington Chamber not only plugs yod gour business into the local marketplace, but i
has the ability to reach much further and make noorgacts than you may have originally thought.
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Active Body Chiropractic Clinic
11 Russell Street
Leamington, ON N8H 1T7
Email: doctorluke23@hotmail.com
Website: www.abcclinic.ca
Phone: 519-398-8598
Contact: Dr. Lucas Szczepanik

Debt Freedom Financial Services
16 Sherway Court
Leamington, ON N8H 5K3
Email: vfiore@debtfreedom.ca
Website: www.debtfreedom.ca
Phone: 519-329-0558
Contact: Vito Fiore -Financial Advisor

Essex County Town Planner
28 Viola Crescent
Kingsville, ON N8H 4A7
Email: designimages@on.aibn.com
Website: www.townplanner.com
Phone: 519-733-4089
Contact: Tony Ciancio—Director

Freedom 55 Financial

140 Ouellette Avenue, Unit 200

Windsor, ON N8X 1L9
Email: marian.nundt@f55f.com
Website: www.marianhundt.ca

Phone: 519-817-0290

Contact: Marian Hundt —Director of

Business Development

Marina View Condo
44 Robson Road, Unit 304
Leamington, ON N8H 5E4
Email: kmedcalf@cogeco.ca
Phone: 519-564-0694
Contact: Karla Medcalf

The UPS Store #438
54 Erie Street South
Leamington, ON N8H 3A9
Email: cjamesconsulting@gmail.com
Phone: 519-519-326-6388
Contact: Chris Spiroff

Our website is updated daily!
Make sure to check out your listing
information at
www.leamingtonchamber.corand let

us know if you need any changes magi

Check out: www.friendsofpointpelee.com

Are you giving your customers the Bird?

g )
\5'\1 E@ Anne M. Miskovsky
Economic Development Officer

A few years ago the Municipality partnered with iBa€anada, the Essex Region
Conservation Authority, Friends of Point Pelee atiter regional stakeholders to
determine how we could address the declining bindarket. A comprehensive report
was prepared leading to numerous recommendatioith e group has been
working to implement.

The report identified that over 25,000 birderstuise region each year, the majority
heading to Point Pelee, one of the most renownelinigi destinations in the world.
Conservatively, it was estimated that direct speqgdiy this group is between $12-
$14 million dollars. The chunk of this change iegbed during the month of May.
The report chastised local communities for takimg vast market for granted; in
essence giving a captive customer base the bird.

One of the chief tenants of successful custometicgers never taking them for
granted. After all, you're not the only game imtoand if a customer feels ignored
your business they may certainly be welcomed soraeavélse.
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At the recent Beyond the City Lights Rural Touri@onference one of the presenters
gave some great tips on how to make a specificcagdifeel welcome. Now the
theme of the conference focused on the opportsnitiesented by the upcoming
Bicentennial celebrations, but his pointers, dieddb an historical tourist, work

equally well for birders.

Here are some simple things he recommended:
Put a “Welcome Birders” sign in your window. Simpédfective and inviting.
Decorate your window with bird themes. Attracts ltlirelers attention. Let’s
them know you're speaking directly to them. Thell eppreciate your efforts
and this leaves a positive impression in their mind
Offer a “birders special”. This could be a spes@hdwich, a boxed lunch to
take “on the fly”, name a drink after a rare biod,a discount on umbrellas.
You get the idea.
Sponsor a birders breakfast or lunch at the Pohmt. municipality is doing thi
and it provides us with an opportunity to welconmelérs individually and
hand out marketing material.
Train your staff to ask questions: “Are you herelfading? What have you
seen so far? Where are you from?” etc. Show eiathinsand interest.
Birders tend to be diverse in their interests. ylthen't just come to look at our
feathered friends. They eat, sleep, shop, buysgasenirs, clothing, etc.
Don’t assume all they do is look for birds. Thedstshowed categorically tha
this isn’t the case.
These folks are vacationers as well. They may be foe birding today, but
treat them well and they will return. Isn’t thabhat you want any customer to
do?
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The month of May arrives at the same time every.y&a do the birds. So do the
birders. Plan ahead on how your business can beRkfunt your enthusiasm and
community pride in unique and fun ways. Who knoyej may just make a sale. B
 the way...if you'd like a “Welcome Birders” postehave a limited number availabl
'Call me at 519-326-5761.
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Volunteering - Carolyn Warkentin —-SECC

“We make a living by what we do, but we make a life by what we give.”
Winston Churchill

We all lead very busy lives...work, family, friends, church, social commitments...at times, we wonder how we’re supposed to
fitit all in to a mere 24 hours. “Life is a wonderful journey and you never know where it will take you. Volunteering can help
you be more than a passive traveler” (Merrill Associates, Newsletter: July 10, 2006). It can give you new skills or provide an
opportunity for you to practice the skills you already possess. Volunteering creates leaders. You can learn conflict resolutions
skills, develop strategic thinking and learn about more about your community. Volunteering provides an opportunity to expand
your horizons and give you a break from your routine. Our energy can be renewed when we participate in something bigger
than ourselves. Volunteering provides great networking opportunities as well. Most of all, you get the satisfaction of knowing
that you've done something good for the community.

April 29-23, 2010 was National Volunteer Week. South Essex Community Council, along with many other non-profit organiza-
tions, relies on volunteers to deliver its services. Their time is a precious resource. You can’t always put a dollar figure on
that in terms of determining its value. To us, it's invaluable! Any organization that relies on volunteers is grateful for the help.
SECC encourages everyone in the community to make a commitment to volunteering. Whether it's once per year or 4 hours
per week, every contribution of volunteer time is needed and appreciated. Consider volunteering—it'll change your life!

April 26, 2010
Natalie Hart —Tilley - Investor Group Consultant

You earned ‘em — be sure to use ‘em. Here’s a list of many commonly missed tax credits.

Spouse or common-law partner federal credit and eligible dependent federal credit — for support of an eligible partner whose
net income was less than $10,320.

Pension income amount — claim up to $2,000 if you reported eligible pension, superannuation, or annuity payments.

Age amount — those 65 or older on December 31, 2009 and with a net income below $75,032 can claim $6,408.

Medical expenses credit — check the extensive list of eligible expenses on the Canada Revenue Agency website
(www.cra-arc.gc.ca). Remember that personal health insurance plan premiums including those for travel insurance may also
be eligible.

Charitable donation credit — maximize it by combining donations on one tax return or carrying them forward to take advantage
of the higher tax rate for contributions over $200.

Children’s fitness credit — up to $500 per child against eligible fees for a physical activity program.

Child care credit for children born in 1992 or later of $2,089 per child.

Tuition fees, education costs, textbook credit and interest on student loans — the supporting parent or grandparent of a student
may be able to claim all or a portion of a child’s tuition education and textbook amounts when transferred to you to a maximum
of $5,000.

Adoption expenses — claim up to $10,909 if the adoption was finalized in 2009. This credit can be split between the adoptive
parents.

Disability credit — unused portion can be transferred to a supporting relative.

Home renovation credit — available only this year on eligible renovations undertaken and completed between January 28,
2009 and February 1, 2010. Claim 15% of eligible expenses over $1,000 but no more than $10,000 for a maximum credit of
$1,350.

First-rime home buyers’ credit — a new tax credit for certain home buyers who acquired a qualifying home after January 27,
2009. For 2009, the credit is $750.

Public transit credit — claim the cost of monthly public transit passes/electric payment cards.

By corralling all your eligible tax credits, you'll definitely reduce your tax bill — but to be sure you trim it to the max, talk to your
professional advisor before you file.
!
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Our gigs.....your guide!

Thursday May 13, 2010 Thursday June 10, 2010
Networking Business Card Exchange
Meet your fellow businesses!
Great Networking Opportunity

Networking Business Card Exchange
Meet your fellow businesses!
Great Networking Opportunity

Location: Colasanti’'s Tropical Garden Location: Pelee Days Inn
1550 Road 3 East June 19Taste of Leamington 566 Bevel Line
Ruthven Leamington
June 23-Chamber Golf Tournament
Time: 8:00am-9:30am Time: 8:00am-9:30am
September 24Business Excellence
Price: $15.00 Chamber Members (who do you want to nominate?) Price: $15.00 Chamber Members
$20.00 Future Chamber Members $20.00 Future Chamber Members
Register with Chris or Wendy Register with Chris or Wendy Register with Chris or Wendy
at 519-326-2721 or email at 519-326-2721 or email at 519-326-2721 or email
wendyp@leamingtonchamber.com wendyp@Ileamingtonchamber.com wendyp@leamingtonchamber.com

HST Workshop

What you need to make the chang

Thursday May 20, 2010
9:00am-11:00am

Kinsmen Complex
(Locker Room Lounge)
Chamber Members $20.00

Future Chamber Members $30.00
(includes tax)

Join us and facilitatok (s« .
Tyler Chadwick, CA&"‘ Collins Barrow

from Collins Barrow
Leamington LLP at

this very informative seminar.
Call the chamber office at
519-326-2721 today to register

Chartered Accountants




